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2.	  Mission	  
BuildaBridge	  is	  a	  non-‐profit	  arts	  education	  and	  intervention	  organization	  that	  engages	  creative	  
people	  and	  the	  transformative	  power	  of	  Art-‐making	  to	  bring	  hope	  and	  healing	  to	  children	  and	  
families	  living	  in	  contexts	  of	  crisis	  and	  poverty.	  We	  envision	  a	  world	  where	  all	  children	  are	  
resilient,	  experience	  self-‐efficacy,	  and	  have	  a	  vision	  for	  their	  future.	  BuildaBridge	  dedicates	  its	  
resources	  to	  building	  the	  capacity	  of	  creative	  adults	  and	  local	  communities	  to	  fulfill	  this	  vision.	  
	  
(Copy	  of	  most	  recent	  audited	  financial	  statement	  attached)	  
	  
3.	  Funding	  Plans.	  
BuildaBridge	  plans	  to	  use	  requested	  funds	  to:	  

• Provide	  10	  scholarships	  to	  cover	  fees	  for	  attendance	  for	  vulnerable	  children	  
experiencing	  homelessness	  to	  attend	  our	  Artology	  Summer	  Program.	  Fee	  per	  child	  is	  
$400.00.	  Fees	  cover	  supplies	  (each	  Artology	  student	  receives	  a	  backpack	  stocked	  with	  a	  
water	  bottle,	  magnifying	  class,	  journal/sketch	  book,	  and	  drawing	  tools),	  field	  trip	  
admission,	  Art	  and	  Science	  supplies	  for	  classroom	  instruction,	  and	  meals.	  
	  

Artology	  is	  hands-‐on	  educational	  summer	  program	  utilizing	  Philadelphia’s	  neighborhoods,	  
parks,	  and	  museums	  as	  interactive	  classrooms	  in	  which	  to	  provide	  interactive	  and	  experiential	  
learning	  through	  a	  challenging	  and	  comprehensive	  curriculum.	  Artology	  is	  an	  innovative	  
synthesis	  of	  art	  and	  science,	  strategically	  designed	  to	  promote	  engagement	  and	  ingenuity	  while	  
addressing	  the	  needs	  of	  Philadelphia’s	  most	  vulnerable	  students.	  Artology	  helps	  bridge	  the	  
widening	  educational	  gap	  that	  continues	  to	  persist	  along	  lines	  of	  class	  and	  race	  throughout	  our	  
country	  and	  in	  our	  city	  and	  prepares	  disadvantaged	  urban	  students	  for	  bright	  futures	  in	  an	  
emerging	  “green”	  economy.	  	  	  	  
	  
In	  an	  in-‐depth,	  independent	  analysis	  of	  the	  current	  achievement	  gap,	  McKinsey	  and	  Company	  
(2009)	  found	  that	  “On	  average,	  black	  and	  Latino	  students	  are	  roughly	  two	  to	  three	  years	  of	  
learning	  behind	  white	  students	  of	  the	  same	  age...	  The	  poverty	  gap	  appears	  early	  and	  persists	  
over	  the	  lifetime	  of	  a	  student.”	  With	  purposeful	  intention	  towards	  addressing	  these	  disparities,	  
Artology’s	  main	  constituency	  is	  low-‐income	  African-‐American	  and	  Latino	  children	  who	  live	  in	  
homeless	  shelters,	  transitional	  housing,	  or	  disadvantaged	  communities.	  In	  their	  research	  on	  the	  
effects	  of	  summer	  vacation	  on	  achievement,	  Cooper	  et	  al.	  (1996)	  reveal	  that	  “low-‐income	  
children,	  by	  the	  end	  of	  fifth	  grade,	  are	  2.5	  years	  behind	  their	  more	  affluent	  peers…primarily	  due	  
to	  summer	  learning	  loss”.	  Corroborating	  this	  research	  Berliner	  (2009)	  explains	  that	  “…as	  a	  
function	  of	  family	  dynamics,	  income,	  parental	  education,	  and	  so	  forth,	  poor	  children	  do	  not	  
grow	  in	  achievement	  during	  the	  summer	  as	  much	  as	  middle-‐class	  children.	  Convincing	  evidence	  
exists	  that	  about	  50%	  of	  the	  achievement	  gap	  between	  children	  of	  higher	  and	  lower	  income	  
families	  at	  the	  start	  of	  high	  school	  is	  due	  to	  the	  cumulative	  lack	  of	  summer	  gains	  among	  low-‐
SES	  (low-‐socioeconomic	  status)	  children…	  High	  quality	  programs	  with	  the	  ability	  to	  attract	  the	  
students	  most	  in	  need	  are	  badly	  needed,	  summer	  learning	  that	  promotes	  school	  learning."	  	  
	  
Artology	  directly	  addresses	  these	  educational	  needs,	  while	  simultaneously	  cultivating	  life	  skills,	  
critical	  thinking	  capacity,	  character	  development,	  and	  appreciation	  for	  art	  and	  environmental	  
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awareness.	  	  By	  teaching	  students	  to	  explore,	  inquire,	  and	  create,	  Artology	  promotes	  innovation	  
and	  provides	  students	  with	  the	  tools	  necessary	  to	  begin	  carving	  out	  secure	  and	  successful	  
places	  for	  themselves	  in	  the	  future.	  	  
	  
Through	  curriculum	  designed	  by	  professional	  artists,	  science	  teachers,	  and	  medical	  students	  to	  
meet	  Pennsylvania	  Department	  of	  Education	  standards,	  Artology	  students:	  
	  
q Practice	  scientific	  inquiry	  such	  as	  observing,	  classifying,	  measuring,	  comparing	  and	  

contrasting,	  recognizing	  patterns,	  formulating	  hypothesis,	  and	  experimenting.	  	  Lessons	  
include:	  Microscope	  use,	  Germ/Bacteria	  Growth,	  4	  Spheres	  of	  Ecology,	  Food	  Chain	  –	  
Prey/Predator,	  Habitat,	  and	  Plant/Animal	  Adaptation.	  	  	  	  	  
	  	  

q 	  Make	  art!	  They	  are	  guided	  by	  exemplary	  works	  of	  art	  while	  learning	  key	  elements	  and	  
principles	  of	  art	  and	  media	  technique.	  Lessons	  include:	  Art/Design	  from	  Recycled	  Materials,	  
Botanical	  Illustration,	  Art	  from	  Organic	  Materials,	  Haiku	  Poetry.	  	  
	  

q 	  Discover	  the	  importance	  of	  environmental	  responsibility	  by	  engaging	  in	  critical	  discussions,	  
participating	  in	  neighborhood	  cleanup,	  and	  practicing	  "Reduce,	  Re-‐Use,	  Recycle".	  	  Lessons	  
include	  Sustainable	  Housing	  and	  Design,	  Water	  Health	  Testing,	  Neighborhood	  Clean	  Up.	  	  	  
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